
LTS  ROLLOVER 
What this means!! 

At the end of every term, we 

automatically re-enroll all our current 

students for a place next term.  This 

ensures that parents do not have to 

continually  rebook.  If you donõt 

want your child to swim the next 

term, please inform reception and 

we will remove them from our sys-

tem.  We have many new students 

wanting a place, and a cancellation 

fee  of $20 will be incurred if you 

do not let us know  

 

What to do when your child is promoted from LTS 

level 5  to Technique squads     (levels 6, 7, 8)  - 

All bookings for a place in technique are arranged 

via reception on a term by term basisñ no rollover. 

 

 A registration form must be filled out at reception.  

  

Term 2      2009  

    TECHNIQUE SQUADS  

 WHARENUI  Pool  
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SCHOOL HOLIDAY PROGRAMME 

1st week      MondayñFriday    $60 

6thñ10th July 

2nd week     MondayñFriday   $60 

13thñ17th July 

 

Clinics are $15.00 for the hourñyou have to 

book the whole week!  

 $75 1st week         $75  2nd week 

 

10.30am to 11.30am each day 

 

Mon/ Tue        Breaststroke 

Wed                 Starts and turns 

Thur                 Freestyle/ Backstroke 

Fri                     Butterfly 

 

Private tuition  $22.50 per 15 min 

                           $45.00 per 30 min 

 

For all school holiday programme bookingsñ

see Jackie at reception or phone 3486488 ex 0 

 

TERM 3  ñSTART DATE  

MONDAY 20th July  2009! 
 

 



 

        Donõt forget!! 

 Queens Birthday weekendñ

no lessons Sat 30th, Sun 31st 

May and Mon 1st June 

 

 

 

 Technique TipñBackstroke drills 

 

We need smooth relaxed strokes, 

arms entering the water directly in 

line with your shoulders.  We need 

to see excellent body position with 

hips towards the surface.  Stream-

line your legs with quick fast kicks 

to surface.  Good hip rotation and 

shoulder lift. 

 

Resultñgood pull through the wa-

ter with great power!!  

 

 

T E R M  2       P A G E 2  

 

We have a fantastic range of goggles available at reception and prices start from 

$15.00.  We also sell swimming caps from $6.00  and the new Speedo headbandsñfor 

those children who donõt like to wear a cap!   and  great quality Speedo swimsuits em-

blazoned with the Wharenui logo ñfor boys and girlsñin various sizesñincluding our 

new aqua shorts (pictured) priced from $40   - size 6 and upwards. 

L E A R N T O  SW I M  

                    Avai lab le  at  recept ion  

Poolside Coordinators  
Parents can ask questions or discuss any concerns ,with our two 

poolside coordinators.  They are here seven days a week and will 

be happy to talk to you.   

This frees up our instructors to instruct. 

Sue  works  Mondaysð Fridays.   

Erica works  Saturdays and Sundays.  

 Both coordinators are very experienced and are there to help. 

 

 

 

  

 

You can now order  (via LTS office)  our fleecy navy 

hoodies with Wharenui logo and your childõs  name 

on the back.  Sizes start from childõs size 10   - these 

are a very generous fit -  to adults. 

Prices       $50 child     $55 adult 

Please rememberñno tee shirts, 

rash vests or board shorts to be 

worn in the water during lessons  

 

http://goldprice.org/buy-silver/uploaded_images/Queen-Elizabeth-II-Silver-Proof-Coin-701403.jpg


ety of topics but try to keep your arti-

cles short. 

Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers a 

This story can fit 150-200 words. 

One benefit of using your newsletter 

as a promotional tool is that you can 

reuse content from other marketing 

materials, such as press releases, mar-

ket studies, and reports. 

While your main goal of distributing a 

newsletter might be to sell your prod-

uct or service, the key to a successful 

newsletter is making it useful to your 

readers. 

A great way to add useful content to 

your newsletter is to develop and write 

your own articles, or include a calen-

dar of upcoming events or a special 

offer that promotes a new product.  

You can also research articles or find 

òfilleró articles by accessing the World 

Wide Web. You can write about a vari-

simple way to convert your newsletter 

to a Web publication. So, when youõre 

finished writing your newsletter, con-

vert it to a Web site and post it. 

of clip art images from 

which you can choose 

and import into your 

newsletter. There are also 

several tools you can use 

to draw shapes and sym-

bols. 

Once you have chosen 

an image, place it close 

to the article. Be sure to 

place the caption of the 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask your-

self if the picture supports or enhances 

the message youõre trying to convey. 

Avoid selecting images that appear to 

be out of context.  

Microsoft Publisher includes thousands 

image near the image. 

PA G E 3  

Inside Story Headl ine  

Ins ide S tory  Headl ine  

Caption describing picture or graphic. 

If the newsletter is distributed inter-

nally, you might comment upon new 

procedures or improvements to the 

business. Sales figures or earnings will 

show how your business is growing.  

Some newsletters include a column 

that is updated 

every issue, for in-

stance, an advice 

column, a book 

review, a letter from 

the president, or an 

editorial. You can 

also profile new 

employees or top 

customers or vendors. This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You can 

include stories that focus on current 

technologies or innovations in your 

field. 

You may also 

want to note 

business or eco-

nomic trends, or 

make predic-

tions for your 

customers or 

clients. 

Caption describing picture or 
graphic. 

L E A R N T O  SW I M  

òTo catch the reader's attention, place an 

interesting sentence or quote from the story 

here.ó 

Ins ide S tory  Headl ine  



This would be a good place to insert a short paragraph 

about your organization. It might include the purpose of 

the organization, its mission, founding date, and a brief 

history. You could also include a brief list of the types of 

products, services, or programs your organization offers, 

the geographic area covered (for example, western U.S. 

or European markets), and a profile of the types of cus-

tomers or members served.  

It would also be useful to include a contact name for 

readers who want more information about the organiza-

tion. 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

refer your readers to any other forms 

of communication that youõve created 

for your organization.  

You can also use this space to remind 

readers to mark their calendars for a 

regular event, such as a breakfast 

This story can fit 175-225 words. 

If your newsletter is folded and mailed, 

this story will appear on the back. So, 

itõs a good idea to make it easy to read 

at a glance. 

A question and answer session is a 

good way to quickly capture the atten-

tion of readers. You can either compile 

questions that youõve received since 

the last edition or you can summarize 

some generic questions that are fre-

quently asked about your organiza-

tion. 

A listing of names and titles of manag-

ers in your organization is a good way 

to give your newsletter a personal 

touch. If your organization is small, 

you may want to list the names of all 

employees. 

If you have any prices of standard 

products or services, you can include a 

listing of those here. You may want to 

meeting for vendors every third Tues-

day of the month, or a biannual char-

ity auction. 

If space is available, this is a good place 

to insert a clip art image or some other 

graphic. 

Back Page Story Headl ine  

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

Your business tag line here. 

Caption describing picture or graphic. 

  

Weõre on the Web! 

example.microsoft.c

om 

Organization  


